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Content Curation 

In simple terms, the process of content curation is 
the act of reviewing and finding content on the 
web and presenting posts in a meaningful and 
organized way.  

The process can include researching, sorting, 
arranging, and placing found content into specific 
themes, campaigns and then publishing that 
information. 

 



Content Curation 

Content curation doesn’t include creating new content; it’s 
the act of discovering, compiling, and sharing existing content 
with your online followers.  

Content curation has been an important tactic for businesses 
to maintain an active social media presence.  

Content curation allows you to provide extra value to your 
audience and customers. 



Content Curation 

Sometimes you don’t have enough internal content to keep 
your newsfeed active. 

You can share other peoples content that is in the same field 
or covers similar topics to your social media pages.  

Just be careful what you share! 



Finding Content: Research 

Listening to online conversations about your industry, or your 
brand, products and services can help you uncover how 
people are already talking, the topics they are most interested 
in, and the language being used. 



Research 

¡  Looking at what competition are publishing 

¡  Hashtags 

¡  Sign up to relevant newsletters  

¡  Looking at the content with the most backlinks 

¡  Looking at the keyword search estimates in Google Keyword 
Planner 

¡  Looking at what questions in your industry are already being 
asked 

¡  Use Google Alerts 



Research 

¡  Facebook Groups 

¡  LinkedIn Groups 

¡  Industry blogs 

¡  Competition 

¡  On-going learning 

¡  Trending hashtags 

¡  Follow pages on social media 

¡  Other corresponding businesses 

¡  Educational resources in field 





Content Per Platform 



Content Per Platform 

¡  Not all content needs to be shared everywhere. And not all content 
is suitable for every social media platforms. 

¡  It’s all right to post entirely different things on different platforms. In 
fact, it might even help you to boost your engagement. 

¡  Think about the demographic and platform requirements. 

¡  Facebook versus Twitter 



Content Per Platform 

¡  Think about the algorithms and how that will affect what everyone 
sees.  

¡  Think about your goals 

¡  The use of hashtags is different on each platform 

¡  Campaigns should be customized 



Cross Posting Vs. Cross Promoting 

¡  Cross posting is when you auto post the same message across 
platforms by using a social media manager or linking accounts. 

¡  Cross promotion is posting the same idea across multiple platforms in 
a customized unique way. 



Facebook 

¡  Facebook is currently favoring Facebook Live 

¡  It is going to be showing less preference to links 

¡  Pages will be shown less in newsfeed 

¡  Preference will be given to groups. 



Twitter 

¡  Twitters length is 280 characters 

¡  Users are still use to the shorter length posts and tend to interact with 
twitter that way.  

¡  Watch how your target is using twitter and follow their lead. 



How to Cross Promote 

¡  Optimize per network 

¡  Don’t repost the exact same message across all platforms 
¡  You can share the same thing, even multiple times just customize it. 

¡  A strong headline or message to grab attention 

¡  Share content on the platform in which is makes the most sense. 

¡  You can use the UTM parameter to track success. 

¡  Stagger the message across platforms 


